has been witnessed regarding social media's effects on student time, resources, and self-expression. The world has undergone a redefining of modern social structures and an expansion of platforms supporting those structures. In an Educational context, social media challenges traditional assumptions that have long characterized the learning experience of all students (Pavlik, 2015) . Gone are the days of one-way communication akin to broadcasting (Vickers, Field, & Melakoski, 2015) , for in the age of social media, communication is a two-way, three-way, and hundred-way tool that is interactive, immersive, and omnipresent.
In this interactive social media world, the application of social learning theory presents an opportunity to promote leaps in student achievement, as cognitive concepts of attention, memory, and motivation (Social Learning Theory, 2014) are encouraged by social media. Likewise, these traits are widely sustainable through social media, increasing cognitive processes associated with learning and knowledge acquisition.
Attention and Social Media
Of the variables affecting whether a perceived learning trait or strand of knowledge is internalized by a student, attention is one most affected by an individual's characteristics of sensory capacity, arousal level, perceptual set, and past reinforcement ("Social Learning Theory," 2014) . If a social learning activity is to be successful, it must cater to one or more of a student's internal characteristics of perception. For example, teachers often follow procedures for recording attendance in the traditional classroom. If a student's perceptual set, or perceptual expectancy, is attuned such that hearing his/her name snaps them to attention, it can be determined that a certain level of attention is promoted by stating a student's name when engagement is expected. Given this example, consider the possibility of the student being summoned by hundreds of voices across a shared digital space. In this way, social media excels in maintaining a focused interaction between the student and the realm of available knowledge, calling the student back into the social learning context with each like and with each tweet.
Social media provides a toolset wherein attention and engagement are interwoven. Since the act of utilizing social media requires a level of focused attention, students who post a comment, read an article, like a post, or retweet a message are doing so actively. The very nature of online social interaction requires that attention be maintained in order to engage with the content. In this way, social media outlets like Facebook and Twitter provide a platform for sustained attention, allowing for a participatory model that facilitates the sharing of user-generated knowledge strands (Casey & Wells, 2015) . This constant call to attention improves learning processes and aids the student in maintaining focus throughout the duration of the learning activity.
Memory and Social Media
Social learning theory provides a bridge between the behaviorist approach and the cognitive approach to learning theory (Social Learning Theory, 2014) . 
Motivation (Self-Efficacy) and Social Media
Within Bandura's framework for social learning, self-efficacy plays a vital role (Freudenberg, Cameron, & Brimble, 2010 ).
An individual's beliefs about the impact he/she can have upon the world is paramount to realizing that impact. In terms of social learning, students are more likely to exhaust resources toward achieving a social outcome if they believe in their own capacity to achieve that outcome.
Consider two high school students at a senior prom: one with high self-efficacy, one with low self-efficacy. Though both may desire to dance, overriding sociological factors of self-efficacy cause each to consider the perceived impact that dancing may have upon social standing. The same analogy translates to classroom engagement and student achievement. If learning is primarily a social endeavor, it is more likely to occur when sociological factors dictate that exhausting resources will result in a favorable outcome.
For social learning to occur, students must exchange knowledge in an interactive environment. In a traditional classroom, however, students still remain isolated from other students, experts, parents, and the community 
Implications and Discussion
For Educators at all levels, the use of social media presents a unique opportunity to engage students in a new paradigm of human interaction and social learning. 
